Acces PDF Journalism Graduate Students Handbook

Journalism Graduate Students Handbook
This highly original and timely volume engages scholars from the breadth of
social science and the humanities to provide a critical perspective on cultural
forms, practices and identities. It looks beyond the postmodern debate to
reinstate the critical dimension in cultural analysis, providing a "student-friendly"
introduction to key contemporary issues such as the body, AIDS, race, the
environment and virtual reality. Theorizing Culture is essential reading for
undergraduate courses in cultural and media studies and sociology, and will have
considerable appeal for students and scholars of critical theory, gender studies
and the history of ideas.
This book responds to the question, "In what ways can we create a campus
atmosphere where academics engage with controversial material and have civil
conversations about differing perspectives?" Chapters include tips for how to
navigate issues that may impact media professionals and instructors teaching
these developing professionals.--Tim P. Vos, director, School of Journalism,
Michigan State University
Media is rapidly evolving, from social media to news channels, individuals are
being bombarded with headlines, new technologies, and varying opinions.
Teaching the next generation of communication professionals how to interact
with varying forms of media is paramount as they will be the future distributors
of news and information. The Handbook of Research on Media Literacy in Higher
Education Environments provides emerging research on the role of journalism and
mass communication education in the digital era. While highlighting topics such
as community media labs, political cognition, and public engagement, this
publication explores the impact of globalization and a changing and diversified
world within the realm of higher education. This publication is an important
resource for educators, academicians, professionals, and researchers seeking
current research on applications and strategies in promoting media and digital
studies in higher education.
An investigation of the future of various media industries and technologies that
considers how media shape our future. How do we combat post-truth in the news?
Are social media influencers the journalists of today? What is it like to live in a
smart city? Does AI really change "everything"? The Future of Media investigates
the future of media industries and technologies (journalism, TV, film,
photography, radio, publishing, social media), while exploring how media shape
our future—on a political, economic, cultural and individual level. Issues of
diversity, media reform, labour, activism and art take the discussion into a wider
social context. Through this, the book celebrates the importance and vitality of
media in the modern world. The Future of Media is also an experiment in
collaborative modes of thinking and working. Co-authored by theorists and
practitioners from one of the world’s most established media departments, it
offers a radical, creative and critical take on media industries—and on world
affairs.
The IABC Handbook of Organizational Communication
Data Journalism in the Global South
Encyclopedia of Journalism
An Ultimate Guideline on Digital Age Sourcing for Emergency Coverage
Addressing Controversy in the Journalism and Mass Communication Classroom
Handbook of Global Media Ethics
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A critically annotated bibliographic guide to print and
electronic sources in print and broadcast journalism. This
edition separates Commercial Databases and Internet Resources.
When you combine the sheer scale and range of digital
information now available with a journalist’s "nose for news"
and her ability to tell a compelling story, a new world of
possibility opens up. With The Data Journalism Handbook, you’ll
explore the potential, limits, and applied uses of this new and
fascinating field. This valuable handbook has attracted scores
of contributors since the European Journalism Centre and the
Open Knowledge Foundation launched the project at MozFest 2011.
Through a collection of tips and techniques from leading
journalists, professors, software developers, and data analysts,
you’ll learn how data can be either the source of data
journalism or a tool with which the story is told—or both.
Examine the use of data journalism at the BBC, the Chicago
Tribune, the Guardian, and other news organizations Explore indepth case studies on elections, riots, school performance, and
corruption Learn how to find data from the Web, through freedom
of information laws, and by "crowd sourcing" Extract information
from raw data with tips for working with numbers and statistics
and using data visualization Deliver data through infographics,
news apps, open data platforms, and download links
In Master Class: Teaching Advice for Journalism and Mass
Communication Instructors, members of the AEJMC Elected Standing
Committee on Teaching take readers behind the scenes to explain
the teaching strategies, preparation tips, exercises, and
project ideas that have, in many cases, earned them university
and national teaching awards. It is designed to benefit everyone
from instructors-in-training who are about to teach their first
class to more experienced professors who are looking for ways to
freshen their approach in the classroom. A companion website
with additional resources can be found at http:
//www.aejmc.org/home/resources/teaching-help/
This groundbreaking two-volume set provides readers with the
information they need to grasp new developments in the swiftly
evolving field of media literacy.
A Guide to the Reference Literature
A Guide to Internal Communication, Public Relations, Marketing,
and Leadership
Verification Handbook
The Routledge Handbook of Mass Media Ethics
Leadership in Times of Change
How Journalists Perceive and Pursue the Public
"Written in a clear and accessible style that would suit the needs of journalists and scholars
alike, this encyclopedia is highly recommended for large news organizations and all schools of
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journalism." —Starred Review, Library Journal Journalism permeates our lives and shapes our
thoughts in ways we've long taken for granted. Whether we listen to National Public Radio in the
morning, view the lead story on the Today show, read the morning newspaper headlines, stay
up-to-the-minute with Internet news, browse grocery store tabloids, receive Time magazine in
our mailbox, or watch the nightly news on television, journalism pervades our daily activities.
The six-volume Encyclopedia of Journalism covers all significant dimensions of journalism,
including print, broadcast, and Internet journalism; U.S. and international perspectives; history;
technology; legal issues and court cases; ownership; and economics. The set contains more
than 350 signed entries under the direction of leading journalism scholar Christopher H. Sterling
of The George Washington University. In the A-to-Z volumes 1 through 4, both scholars and
journalists contribute articles that span the field's wide spectrum of topics, from design, editing,
advertising, and marketing to libel, censorship, First Amendment rights, and bias to digital
manipulation, media hoaxes, political cartoonists, and secrecy and leaks. Also covered are
recently emerging media such as podcasting, blogs, and chat rooms. The last two volumes
contain a thorough listing of journalism awards and prizes, a lengthy section on journalism
freedom around the world, an annotated bibliography, and key documents. The latter, edited by
Glenn Lewis of CUNY Graduate School of Journalism and York College/CUNY, comprises
dozens of primary documents involving codes of ethics, media and the law, and future changes
in store for journalism education. Key Themes Consumers and Audiences Criticism and
Education Economics Ethnic and Minority Journalism Issues and Controversies Journalist
Organizations Journalists Law and Policy Magazine Types Motion Pictures Networks News
Agencies and Services News Categories News Media: U.S. News Media: World Newspaper
Types News Program Types Online Journalism Political Communications Processes and
Routines of Journalism Radio and Television Technology
Praise for The IABC Handbook of Organizational Communication "Looking to expand your
professional abilities? Learn new skills? Or hone your area of expertise? This book delivers an
amazing and practical study of our profession—and a guidebook for strategic communication
best practices. The Handbook explores the many aspects of our profession with expert insights
of the best of the best in communication."—John Deveney, ABC, APR, president, Deveney
Communication "Chalk up a win for Team IABC. Editor Tamara Gillis has assembled a winning
lineup of the best communicators to compile this useful, readable Handbook. Not another howto-do-it tactical manual, this volume draws from theory and global best practices to explain the
strategic reasons behind modern communication. A must-read for anyone interested in
understanding the communication profession and a useful desktop companion to the
professional communicator's dictionary and style guide."—William Briggs, IABC Fellow and
director, School of Journalism and Mass Communications, San Jose State University "It is a
real pleasure to read this latest version. It presents a sound, research-based foundation on
communication—its importance to organizations, why the function must be strategic, and what it
takes to get it right."—John G. Clemons, ABC, APR, corporate director of community relations,
Raytheon "All myths about organizational communicators being brainwashed, biased corporate
journalists are out the window. This stellar compendium from dozens of authors, researchers,
and editors of high professional stature is timely and forward-thinking. Communication students
particularly will benefit from understanding the complex disciplines that intertwine and drive
effective organizational communication."—Barbara W. Puffer, ABC, president, Puffer Public
Relations Strategies, and associate professor and course chair, Communications Studies and
Professional Writing, University of Maryland University College
Uniquely relating social media communication research to its computer-mediated
communication foundation, as well as digital and emerging media trends, this handbook is an
indispensable resource whether you're a graduate student or a seasoned practitioner.
This handbook is one of the first comprehensive research and teaching tools for the developing
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area of global media ethics. The advent of new media that is global in reach and impact has
created the need for a journalism ethics that is global in principles and aims. For many scholars,
teachers and journalists, the existing journalism ethics, e.g. existing codes of ethics, is too
parochial and national. It fails to provide adequate normative guidance for a media that is
digital, global and practiced by professional and citizen. A global media ethics is being
constructed to define what responsible public journalism means for a new global media era.
Currently, scholars write texts and codes for global media, teach global media ethics, analyse
how global issues should be covered, and gather together at conferences, round tables and
meetings. However, the field lacks an authoritative handbook that presents the views of leading
thinkers on the most important issues for global media ethics. This handbook is a milestone in
the field, and a major contribution to media ethics.
Imagined Audiences
The Handbook of Diasporas, Media, and Culture
Routledge Handbook of Environmental Journalism
The SAGE Handbook of Media and Migration
Journalism Workbook
The Emerald Handbook of Computer-Mediated Communication and Social Media
The Fashion Handbook is the indispensable guide to the fashion industry. It explores the varied and
diverse aspects of the business, bringing together critical concepts with practical information about the
industry’s structure and core skills, as well as offering advice on real working practices and providing
information about careers and training. Tracing the development of the fashion industry, this book looks
at how fashion can be understood from both social and cultural perspectives. Each chapter contributes to
the knowledge of a particular academic or vocational area either through building on existing research or
through the dissemination of new research undertaken into specialist vocational disciplines. The Fashion
Handbook uses case studies, interviews and profiles and includes chapters written by recognised
academics and fashion industry experts. Specialist topics include fashion culture, luxury brands, fashion
journalism, fashion buying, design and manufacturing, retailing, PR and styling. The Fashion Handbook
includes: a unique and wide overview of the fashion industry chapters on specialist topics contributions
from recognised experts in both academia and the fashion industry expert advice on careers in fashion
retailing. A must for all students of the fashion world.
This Handbook encapsulates the intellectual history of mass media ethics over the past twenty-five
years. Chapters serve as a summary of existing research and thinking in the field, as well as setting
agenda items for future research. Key features include: up-to-date and comprehensive coverage of media
ethics, one of the hottest topics in the media community 'one-stop shopping' for historical and current
research in media ethics experienced, top-tier editors, advisory board, and contributors. It will be an
essential reference on media ethics theory and research for scholars, graduate students, and researchers
in media, mass communication, and journalism.
Each number is the catalogue of a specific school or college of the University.
The SAGE Handbook of Social Media Research Methods offers a step-by-step guide to overcoming the
challenges inherent in research projects that deal with ‘big and broad data’, from the formulation of
research questions through to the interpretation of findings. The handbook includes chapters on specific
social media platforms such as Twitter, Sina Weibo and Instagram, as well as a series of critical
chapters. The holistic approach is organised into the following sections: Conceptualising & Designing
Social Media Research Collection & Storage Qualitative Approaches to Social Media Data Quantitative
Approaches to Social Media Data Diverse Approaches to Social Media Data Analytical Tools Social
Media Platforms This handbook is the single most comprehensive resource for any scholar or graduate
student embarking on a social media project.
Guidelines for Accreditation
How Journalists Can Use Data to Improve the News
The Future of the Magazine Form
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Teaching Advice for Journalism and Mass Communication Instructors
The Data Journalism Handbook
A Handbook for Communication and Media Administrators
This book addresses many of the issues facing new and seasoned
communication and media administrators. Though there are businessoriented management and leadership books, there is no handbook--to the
editor's knowledge--that emphasizes academic administration. This book
fills an important gap in the literature by providing--in one
place--interesting, important, and useful information that will help
administrators by anticipating problems and suggesting strategies for
the variety of challenges they face. This scholarly, anecdotal,
useful, and very readable volume is conceived as an action handbook
that contains philosophical, theoretical, and practical information.
It is divided into three sections: background material, programmatic
challenges facing administrators, and specific challenges facing
administrators. It contains information that both the seasoned
administrator and those faculty who are thinking about moving into
administration will find useful. Although aimed at the communication
and media disciplines, administrators in other fields will also find
it valuable. In addition, deans and vice presidents outside the
discipline who are responsible for communication and media programs
will view the book a "must" read.
The Routledge Handbook of Environmental Journalism provides a thorough
understanding of environmental journalism around the world. An
increasing number of media platforms – from newspapers and television
to Internet social media networks – are the major providers of
indispensable information about the natural world and environmental
risk. Despite the dramatic changes in the news industry that have
tended to reduce the number of full-time newspaper reporters,
environmental journalists remain key to bringing stories to light
across the globe. With contributions from around the world broken down
into five key regions – the United States of America, Europe and
Russia, Asia and Australia, Africa and the Middle East, and South
America – this book provides support for today’s environment
reporters, the providers of essential news in the 21st century. As a
scholarly and journalistic work written by academics and the
environmental reporters themselves, this volume is an essential text
for students and scholars of environmental communication, journalism,
and global environmental issues more generally, as well as
professionals working in this vital area.
The Magazines Handbook has firmly established itself as the essential
introduction to the theories and practices of the modern magazine
industry. This fully updated third edition comprehensively examines
the business of publishing magazines today and the work of the
contemporary magazine journalist. Jenny McKay draws examples from a
broad range of publications to explore key jobs in the industry,
covering everyone from the sub editor to the fashion assistant, as
well as analysing the many skills involved in magazine journalism,
including commissioning, researching, interviewing, and production.
Updated specialist chapters discuss the growth and development of
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electronic publishing and online journalism, new directions in
magazine design, photography and picture editing, and the most up to
date legal frameworks in which magazine journalists must operate. The
Magazines Handbook includes: • Interviews with magazine journalists,
editors, and publishers • Advice on starting out and freelancing in
the magazine industry • An analysis of ‘new journalism’ and reportage
• A glossary of key terms and specialist concepts • Information on
contacts, courses and professional training.
Migration moves people, ideas and things. Migration shakes up
political scenes and instigates new social movements. It redraws
emotional landscapes and reshapes social networks, with traditional
and digital media enabling, representing, and shaping the processes,
relationships and people on the move. The deep entanglement of media
and migration expands across the fields of political, cultural and
social life. For example, migration is increasingly digitally tracked
and surveilled, and national and international policy-making draws on
data on migrant movement, anticipated movement, and biometrics to
maintain a sense of control over the mobilities of humans and things.
Also, social imaginaries are constituted in highly mediated
environments where information and emotions on migration are
constantly shared on social and traditional media. Both, those
migrating and those receiving them, turn to media and communicative
practices to learn how to make sense of migration and to manage fears
and desires associated with cross-border mobility in an increasingly
porous but also controlled and divided world. The SAGE Handbook of
Media and Migration offers a comprehensive overview of media and
migration through new research, as well as a review of present
scholarship in this expanding and promising field. It explores key
interdisciplinary concepts and methodologies, and how these are
challenged by new realities and the links between contemporary
migration patterns and its use of mediated processes. Although
primarily grounded in media and communication studies, the Handbook
builds on research in the fields of sociology, anthropology, political
science, urban studies, science and technology studies, human rights,
development studies, and gender and sexuality studies, to bring to the
forefront key theories, concepts and methodological approaches to the
study of the movement of people. In seven parts, the Handbook dissects
important areas of cross-disciplinary and generational discourse for
graduate students, early career researcher, migration management
practitioners, and academics in the fields of media and migration
studies, international development, communication studies, and the
wider social science discipline. Part One: Keywords and Legacies Part
Two: Methodologies Part Three: Communities Part Four: Representations
Part Five: Borders and Rights Part Six: Spatialities Part Seven:
Conflicts
Testing Tolerance
A Global Reference for Journalists, Publishers, Webmasters, and
Lawyers
Theorizing Culture
The Magazines Handbook
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The Future of Media
Columbia University's School of Journalism, 1903-2003
This volume seeks to analyse the emerging wave of data journalism in
the Global South. It does so by examining trends, developments and
opportunities for data journalism in the aforementioned contexts.
Whilst studies in this specific form of journalism are increasing in
numbers and significance, there remains a dearth of literature on data
journalism in less developed regions of the world. By demonstrating an
interest in data journalism across countries including Chile,
Argentina, the Philippines, South Africa and Iran, among others, this
volume contributes to multifaceted transnational debates on
journalism, and is a crucial reference text for anyone interested in
data journalism in the ‘developing’ world. Drawing on a range of
voices from different fields and nations, sharing empirical and
theoretical experiences, the volume aims to initiate a global dialogue
among journalism practitioners, researchers and students.
An indispensable survival guide for anyone in the media industry and
the lawyers who serve them Especially now, in an age of instant global
access through digital media, it is vitally important that
journalists, authors and publishers, as well as the lawyers who serve
them, be fully up on the laws governing media, worldwide. The ultimate
resource for all the media content providers and purveyors, this fully
updated and expanded Third Edition of the critically-acclaimed
handbook offers you instant access to relevant libel and privacy laws
and important legal rulings in the Europe, Asia, the Middle East and
the Americas. It clearly and concisely explains risks publishers
should know about prior to publication, steps they can take in order
to avoid legal conflicts, and legal defences available to them in the
event of a claim. Offers nation-by-nation summaries of libel and
privacy law written by local practitioners in an easy-to-use reference
format Expanded to include coverage of important emerging
territories--Mexico, Israel, and Argentina, et al--as well as the
latest libel and privacy rulings Features new chapters on emerging
media markets--including Israel, Mexico, Argentina, Jordan, and
others--as well as valuable updates to the Middle East section
Provides updates on all major media markets and nations, along with
coverage of changes in libel laws in key jurisdictions, including
Australia, the UK, Hungary and Germany
When teaching about race, instructors from various backgrounds must
acknowledge the challenges surrounding the topic while facilitating
the learning of undergraduate and graduate students. This guide
presents wisdom from the frontlines of teaching to help all
instructors engage more fully and effectively with contentious topics.
With coverage of the entire research process in social media, data
collection and analysis on specific platforms, and innovative
developments in the field, this handbook is the ultimate resource for
those looking to tackle the challenges that come with doing research
in this sphere
A Manual of Tasks, Projects and Resources
Mass Media in the Middle East
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Journalism
The Handbook of Journalism Studies
An Interdisciplinary Critique After Postmodernism
University of Michigan Official Publication
This distinctive Handbook covers the breadth of sports and media
scholarship, one of the up-and-coming topics bridging media
entertainment, sports management, and popular culture. Organized into
historical, institutional, spectator, and critical studies
perspectives, this volume brings together the work of many researchers
into one quintessential volume, defining the full scope of the subject
area. Editors Arthur Raney and Jennings Bryant have recruited
contributors from around the world to identify and synthesize the
research representing numerous facets of the sports-media
relationship. As a unique collection on a very timely topic, the
volume offers chapters examining the development of sports media;
production, coverage, and economics of sports media; sports media
audiences; sports promotion; and race and gender issues in sports and
media. Unique in its orientation and breadth, the Handbook of Sports
and Media is destined to play a major role in the future development
of this fast-growing area of study. It is a must-have work for
scholars, researchers, and graduate students working in media
entertainment, media psychology, mass media/mass communication, sports
marketing and management, popular communication, popular culture, and
cultural studies.
Many believe the solution to ongoing crises in the news
industry--including profound financial instability and public
distrust--is for journalists to improve their relationship with their
audiences. This raises important questions: How do journalists
conceptualize their audiences in the first place? What is the
connection between what journalists think about their audiences and
what they do to reach them? Perhaps most importantly, how aligned are
these "imagined" audiences with the real ones? Imagined Audiences
draws on ethnographic case studies of three news organizations to
reveal how journalists' assumptions about their audiences shape their
approaches to their audiences. Jacob L. Nelson examines the role that
audiences have traditionally played in journalism, how that role has
changed, and what those changes mean for both the profession and the
public. He concludes by drawing on audience studies research to
compare journalism's "imagined" audiences with actual observations of
news audience behavior. The result is a comprehensive study of both
news production and reception at a moment when the relationship
between the two has grown more important than ever before.
Using practical assignments, the authors take each area of journalism,
and demonstrate the world which awaits journalists in the early years
of their careers. Each of the assignments spins off a number of tasks
which are presented to the reader in the form of briefings, and can be
used as a basis for further study. Notes and references are provided
with each of the tasks to guide the student and help them understand
fully each area of practice. There are also exercises on page planning
and design. Workshop projects and study programmes outline ways in
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which students and trainees in groups or singly can analyse newspaper
content, build up readership profiles and consider different methods
of practice, social and political attitudes to the media, press
regulations and press economics. This book will also be an invaluable
purchase for students using distance learning packs.
A multidisciplinary, authoritative outline of the current intellectual
landscape of the field. Over the past three decades, the term
‘diaspora’ has been featured in many research studies and in wider
theoretical debates in areas such as communications, the humanities,
social sciences, politics, and international relations. The Handbook
of Diasporas, Media, and Culture explores new dimensions of human
mobility and connectivity—presenting state-of-the-art research and key
debates on the intersection of media, cultural, and diasporic studies
This innovative and timely book helps readers to understand diasporic
cultures and their impact on the globalized world. The Handbook
presents contributions from internationally-recognized scholars and
researchers to strengthen understanding of diasporas and diasporic
cultures, diasporic media and cultural resources, and the various
forms of diasporic organization, expression, production, distribution,
and consumption. Divided into seven sections, this wide-ranging volume
covers topics such as methodological challenges and innovations in
diasporic research, the construction of diasporic identity, the
politics of diasporic integration, the intersection of gender and
generation with the diasporic condition, new technologies in media,
and many others. A much-needed resource for anyone with interest
diasporic studies, this book: Presents new and original theory,
research, and essays Employs unique methodological and conceptual
debates Offers contributions from a multidisciplinary team of scholars
and researchers Explores new and emerging trends in the study of
diasporas and media Applies a wide-ranging, international perspective
to the subject Due to its international perspective, interdisciplinary
approach, and wide range of authors from around the world, The
Handbook of Diasporas, Media, and Culture is ideal for undergraduate
and graduate students, teachers, lecturers, and researchers in areas
that focus on the relationship of media and society, ethnic identity,
race, class and gender, globalization and immigration, and other
relevant fields.
The Handbook of Media Education Research
The Handbook of Mass Media Ethics
Handbook of Research on Media Literacy in Higher Education
Environments
The Handbook of International Trends in Environmental Communication
Pulitzer's School
A Comprehensive Handbook

This handbook provides a comprehensive review of communication around rising
global environmental challenges and public action to manage them now and into the
future. Bringing together theoretical, methodological, and practical chapters, this
book presents a unique opportunity for environmental communication scholars to
critically reflect on the past, examine present trends, and start envisioning exciting
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new methodologies, theories, and areas of research. Chapters feature authors from a
wide range of countries to critically review the genesis and evolution of
environmental communication research and thus analyze current issues in the field
from a truly international perspective, incorporating diverse epistemological
perspectives, exciting new methodologies, and interdisciplinary theoretical
frameworks. The handbook seeks to challenge existing dominant perspectives of
environmental communication from and about populations in the Global South and
disenfranchised populations in the Global North. The Handbook of International
Trends in Environmental Communication is ideal for scholars and advanced students
of communication, sustainability, strategic communication, media, environmental
studies, and politics.
Knowledgeable Middle Eastern media experts unfold little known but timely
information about the region and compendiously discuss communication
philosophies, newspapers, magazines, radio, TV, motion pictures, media regulations,
ownership patterns, news agencies, new technologies, external media services, and
the role of media in national development in 21 country chapters. Undergraduate
and graduate students, educators, researchers, journalists, international media
consultants, and media specialists will find this premier handbook an invaluable
resource.
This Handbook charts the growing area of journalism studies, exploring the current
state of theory and setting an agenda for future research in an international context.
The volume is structured around theoretical and empirical approaches, and covers
scholarship on news production and organizations; news content; journalism and
society; and journalism in a global context. Emphasizing comparative and global
perspectives, each chapter explores: Key elements, thinkers, and texts Historical
context Current state of the art Methodological issues Merits and advantages of the
approach/area of studies Limitations and critical issues of the approach/area of
studies Directions for future research Offering broad international coverage from toptier contributors, this volume ranks among the first publications to serve as a
comprehensive resource addressing theory and scholarship in journalism studies. As
such, the Handbook of Journalism Studies is a must-have resource for scholars and
graduate students working in journalism, media studies, and communication around
the globe.
Over the past forty years, media education research has emerged as a historical,
epistemological and practical field of study. Shifts in the field—along with radical
transformations in media technologies, aesthetic forms, ownership models, and
audience participation practices—have driven the application of new concepts and
theories across a range of both school and non-school settings. The Handbook on
Media Education Research is a unique exploration of the complex set of practices,
theories, and tools of media research. Featuring contributions from a diverse range of
internationally-recognized experts and practitioners, this timely volume discusses
recent developments in the field in the context of related scholarship, public policy,
formal and non-formal teaching and learning, and DIY and community practice.
Offering a truly global perspective, the Handbook focuses on empirical work from
Media and Information Literacy (MIL) practitioners from around the world. The book’s
five parts explore global youth cultures and the media, trans-media learning, media
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literacy and scientific controversies, varying national approaches to media research,
media education policies, and much more. A ground breaking resource on the
concepts and theories of media research, this important book: Provides a diversity of
views and experiences relevant to media literacy education research Features
contributions from experts from a wide-range of countries including South Africa,
Finland, India, Italy, Brazil, and many more Examines the history and future of media
education in various international contexts Discusses the development and current
state of media literacy education institutions and policies Addresses important
contemporary issues such as social media use; datafication; digital privacy, rights,
and divides; and global cultural practices. The Handbook of Media Education
Research is an invaluable guide for researchers in the field, undergraduate and
graduate students in media studies, policy makers, and MIL practitioners.
Master Class
The Routledge Handbook of Magazine Research
The Praeger Handbook of Media Literacy [2 volumes]
Teaching Race
Struggles, Strategies, and Scholarship for the Mass Communication Classroom
Handbook of Media Management and Economics
Marking the centennial of the founding of Columbia University's school of journalism,
this candid history of the school's evolution is set against the backdrop of the ongoing
debate over whether journalism can—or should—be taught in America's universities.
Originally known as "the Pulitzer School" in honor of its chief benefactor, the
newspaper magnate Joseph Pulitzer, Columbia's school of journalism has long been a
significant and highly visible presence in the journalism community. But at the turn of
the twentieth century, when the school was originally conceived, journalism was
taught either during an apprenticeship at a newspaper office or as a vocational
elective at a few state universities—no Ivy League institution had yet dared to teach a
common "trade" such as journalism. It was Pulitzer's vision, and Columbia's decision
to embrace and cultivate his novel idea, that would eventually help legitimize and
transform the profession. Yet despite its obvious influence and prestige, the school
has experienced a turbulent, even contentious history. Critics have assailed the
school for being disengaged from the real world of working journalists, for being a
holding tank for the mediocre and a citadel of the establishment, while
supporters—with equal passion—have hailed it for upholding journalism's gold standard
and for nurturing many of the profession's most successful practitioners. The debate
over the school's merits and shortcomings has been strong, and at times vehement,
even into the twenty-first century. In 2002, the old argument was reopened and the
school found itself publicly scrutinized once again. Had it lived up to Pulitzer's original
vision of a practical, uncompromising, and multifaceted education for journalists? Was
its education still relevant to the needs of contemporary journalists? Yet after all the
ideological arguments, and with its future still potentially in doubt, the school has
remained a magnet for the ambitious and talented, an institution that provides
intensive training in the skills and folkways of journalism. Granted unprecedented
access to archival records, James Boylan has written the definitive account of the
struggles and enduring legacy of America's premiere school of journalism.
This fully updated second edition of the popular handbook provides an exploration of
thinking on media ethics, bringing together the intellectual history of global mass
media ethics over the past 40 years, summarising existing research and setting
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future agenda grounded in philosophy and social science. This second edition offers
up-to-date and comprehensive coverage of media ethics, including the ethics of
sources, social media, the roots of law in ethics, and documentary film. The wide
range of contributors include scholars and former professionals who worked as
journalists, public relations professionals, and advertising practitioners. They lay out
both a good grounding from which to begin more in-depth and individualized
explorations, and extensive bibliographies for each chapter to aid that process. For
students and professionals who seek to understand and do the best work possible,
this book will provide both insight and direction. Standing apart in its comprehensive
coverage, The Routledge Handbook of Mass Media Ethics is required reading for
scholars, graduate students, and researchers in media, mass communication,
journalism, ethics, and related areas.
This comprehensive Handbook provides a synthesis of current work and research in
media management and economics. The volume has been developed around two
primary objectives: assessing the state of knowledge for the key topics in the media
management and economics fields; and establishing the research agenda in these
areas, ultimately pushing the field in new directions. The Handbook's chapters are
organized into parts addressing the theoretical components, key issues, analytical
tools, and future directions for research. Each chapter offers the current state of
theory and scholarship of a specific area of study, and the volume contributors--all
well established in their areas of specialty--represent domestic and international
scholarship. With its unparalleled breadth of content from expert authors, the
Handbook provides background knowledge of the various theoretical dimensions and
historical paradigms, and establishes the direction for the next phases of research in
this growing arena of study. The Handbook of Media Management and Economics will
serve to stimulate future thought and research in the media management and
economics disciplines. As such, this volume will be a required reference for students,
professors, and industry practitioners for years to come.
Scholarly engagement with the magazine form has, in the last two decades, produced
a substantial amount of valuable research. Authored by leading academic authorities
in the study of magazines, the chapters in The Routledge Handbook of Magazine
Research not only create an architecture to organize and archive the developing field
of magazine research, but also suggest new avenues of future investigation. Each of
33 chapters surveys the last 20 years of scholarship in its subject area, identifying
the major research themes, theoretical developments and interpretive breakthroughs.
Exploration of the digital challenges and opportunities which currently face the
magazine world are woven throughout, offering readers a deeper understanding of
the magazine form, as well as of the sociocultural realities it both mirrors and
influences. The book includes six sections: -Methodologies and structures presents
theories and models for magazine research in an evolving, global context. -Magazine
publishing: the people and the work introduces the roles and practices of those
involved in the editorial and business sides of magazine publishing. -Magazines as
textual communication surveys the field of contemporary magazines across a range
of theoretical perspectives, subjects, genre and format questions. -Magazines as
visual communication explores cover design, photography, illustrations and
interactivity. -Pedagogical and curricular perspectives offers insights on
undergraduate and graduate teaching topics in magazine research. -The future of the
magazine form speculates on the changing nature of magazine research via its
environmental effects, audience, and transforming platforms.
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